ROCK SHOCK

Watch Rock Shock Video Or read below Rock Shock
Presentation on the link business case
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SCALE UP/TRANSFORM BRAND

E-COMMERCE BRAND & NEW WEB PLATFORM
- BRAND TRANSFORMATION & SCALE UP

Strategic & Insights prep work, Positioning & Audience definition,
Personality & Tone of Voice, Brand assets building, Custom e-
commerce platform, Digital launch campaign - concept,
awareness & performance planning; Series of key visuals and
videos for platform, categories & products on focus
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In a Music Center Ilkonomov (MCI) - an established partner and distributor
nutshell: of music instrument brands was in heed of modernization and scale-
up with e-comm involvement.

We offered a strategic solution beyond an ecomm shop - positioning
the company brand for B2B / direct approach and creating an
ecomm brand open as functionality, style and communication to
non-pro, hobby seekers and younger digital audience.

STARTING THE BRAND
POINT EQUIPMENT

CASE COMMUNICATION

CLEARED LOUD MODE ON

RESEARCH & PERSONALITY

INSIGHTS TO STAND OUT
4

THE TURNING
POINT

Client addressed us with a particular request - a
new e-commerce platform aimed to reach a wider
audience and go beyond company's traditional
model.
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Finding the real business “nut” is each project's
A1 breakthrough to success. We take a business-

based approach to get the real needs.
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Spending time on research to get a true market
- consumer insights for this niche segment &
find the scale up brand formula out of the

brand comfort zone.
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THE TURNING POINT or where the
project goes UPSTREAM

We turned the project upstream with BRAND - CONSUMER FIT
with positioning opening the company path to new target
audience - younger NON-PRO fans and hobby seekers.

¢ ROCK SHOCK by Ikonomov - an online based brand with
a fresh identity, modern style and custom e-comm
platform with more than 4K items

¢ Online space with a trendy & friendly twist for all
music lovers - beginners, hobby-seekers, non-
pro-guys - music open to all.
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Daring personality as the key to attract the younger
music audience in a busy digital media context - we
showed it off in a rebellious style launch campaign
"Snatch that music".
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Elaborated digital campaign for the launch to pop-up the new brand,
approach its desired audience and set on the e-comm performance.

=

=


https://www.canva.com/design/DAFfuHvXr00/c9RLILUsAC7Pdzs-IQgpLA/watch?utm_content=DAFfuHvXr00&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink

THE BRAND EQUIPMENT or how the
brand is ready to progress

Full equipment for brand transformation & e-comm market start:

ROCK SHOCK (
positioning and brand
assets building GREATNESS
Q
o MCi
Brand visual identity - tone- BY IKONOMOV 8 IKONOMOV
of-voice - messaging -

ROCK SHOCK E- Mysmkanen marasu ot Mxonomos > Kurapw » Enes = [ S S "
commerce & image ! VoA 2 ve0c a5 S .
platform VOX VIRAGE 2VG2DC-  eYS ==,
% % % & & (0) 0or3uea
® Nocraeka o 24 vaca
. 4 4440 .
- - 55550 pa: (-20%)
BbJIETE HHOOPMHPAHM 3A SRmEELE = WU elesigl
back end, admin
NOCNEAHNTE HOBHHK, e e

MPOMOLIAW W NPOAYKTH

ROCK SHOCK digital
launch campaign

BY |

ZeMu Ta

=

/‘- R

Creative - key designs -
video - content.

Launch planning, technical
set-up, optimization
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